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NACS / COCA-COLA RETAILING RESEARCH COUNCIL RELEASES 
NEW REPORT WITH INSIGHTS TO HELP C-STORES EXPAND SALES 

   
Creating Engaging Shopping Experiences Will Define Next Era in 

Convenience Retail Growth 
 
ATLANTA, February 22, 2012 – Give shoppers more control over their 
hectic days or a welcomed diversion and you may have the secret to selling 
more in the increasingly competitive world of convenience retailing, 
according to a new report released today by the NACS / Coca-Cola 
Retailing Research Council (NACS / CCRRC). “C-Growth: Using Shopper 
Research to Grow C-Store Sales” turns to shoppers themselves, asking 
what would motivate them to spend more money in a convenience store. 
 
“We live in an era when retailers can differentiate themselves by creating 
engaging experiences,” says Bill Bishop, research director, NACS / 
CCRRC. “This is a novel concept for the c-store industry, which defines 
itself as efficiently selling specific products at certain prices with a focus on 
speed.” The study reveals that contemporary shoppers want more control 
and rewards out of their visits – or a little of both. 
 
The report, based in part on research conducted by TNS Landis, part of one 
of the world's largest insight, information and consultancy groups, will be 
released online in installments during the first quarter of 2012. The reports  
will be posted at www.ccrrc.org (click on the NACS / CCRRC link). The final 
phase will be released prior to the NACS State of the Industry Summit to be 
held April 3-5 in Chicago, where Council members will present additional 
study details. 
 
“The report encompasses valuable information including the results of in-
depth qualitative shopper research conducted in fall 2011,” says John 
Essegian, executive vice president, TNS Landis. “It builds on past studies 
conducted by the Council and provides context about the value of shopper 
research. It’s a concise and powerful tool to guide c-store executives into a 
new era of competitive differentiation.”  
 
• Part 1: Released February 22, offers an orientation to shopper research 

and addresses why convenience store retailers should expand their 
focus from traditional consumer research. It also reviews shoppers’ 
Hierarchy of Needs, which includes safety, cleanliness, hospitality, 
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simplicity and ease, and time enrichment. “These basic needs must be 
addressed before shoppers will give a retailer more business, but many 
stores still neglect them,” comments Bishop. The report explains how 
the hierarchy can be used to guide shopper research. 

 
• Part 2: Posted March 19, provides an overview of five potential new 

growth platforms for c-stores, as well as proposed strategies and tactics 
that convenience retailers can implement. “This portion of the report 
delivers fresh ideas designed to help c-stores grow and prosper,” says 
Bishop.  
 

Interested parties are invited to engage in discussion about this topic by 
joining the NACS / CCRRC LinkedIn group or follow the Council on Twitter 
@NACSCCRRC. In addition, Bishop blogs about the report at 
http://ccrrc.wordpress.com.  

 
In the next phase of its work, the Council will embark on an effort to put this 
information into a broader context by examining how convenience shopping 
fits in with larger shopping occasions. NACS / CCRRC is dedicated to 
understanding and developing practical responses to strategic challenges 
experienced by the convenience retail industry and its operators.  
 
About TNS 
TNS advises clients on specific growth strategies around new market entry, 
innovation, brand switching and stakeholder management, based on long-
established expertise and market-leading solutions. With a presence in over 
80 countries, TNS has more conversations with the world's consumers than 
anyone else and understands individual human behaviours and attitudes 
across every cultural, economic and political region of the world. Please 
visit www.tns-us.com for more information.  
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About the NACS / Coca-Cola Retailing Research Council  
The NACS / Coca-Cola Retailing Research Council is dedicated to 
understanding and developing practical responses to strategic challenges 
experienced by the convenience retail industry and its operators. As a 
result, the Council generates ideas and solutions by retailers, for retailers. 
Composed of 17 visionary c-store executives, the group oversees research 
initiatives conducted by independent third parties, serving as an authentic 
and comprehensive “voice of the customer.” The Coca-Cola Company 
sponsors NACS / CCRRC as part of its commitment to help customers 
drive their business forward and to expand knowledge in the convenience 
retail community. For more information visit http://www.ccrrc.org. 
 
About The Coca-Cola Company  
The Coca-Cola Company (NYSE: KO) is the world's largest beverage 
company, refreshing consumers with more than 500 sparkling and still 
brands. Led by Coca-Cola, the world's most valuable brand, our Company’s 
portfolio features 15 billion dollar brands including Diet Coke, Fanta, Sprite, 
Coca-Cola Zero, vitaminwater, Powerade, Minute Maid, Simply, Georgia 
and Del Valle. Globally, we are the No. 1 provider of sparkling beverages, 
ready-to-drink coffees, and juices and juice drinks. Through the world's 
largest beverage distribution system, consumers in more than 200 countries 
enjoy our beverages at a rate of 1.7 billion servings a day. With an enduring 
commitment to building sustainable communities, our Company is focused 
on initiatives that reduce our environmental footprint, support active, healthy 
living, create a safe, inclusive work environment for our associates, and 
enhance the economic development of the communities where we operate. 
Together with our bottling partners, we rank among the world’s top 10 
private employers with more than 700,000 system employees. For more 
information, please visit www.thecoca-colacompany.com or follow us on 
Twitter at twitter.com/CocaColaCo. 
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